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The high-level approval was granted to establish the "Organic Food Day" on
the eleventh of November each year. This annual occasion will highlight the
importance of organic products and foods, stemming from the significance of
organic food as a high-quality, better-tasting, and safe health system. It is the
best and right choice for the family, as organic food is full of benefits and will
become a lifestyle that achieves quality with a sustainable vision.

The importance of celebrating the Saudi Organic Food Day lies in increasing
consumer awareness of organic foods, promoting their consumption within
the community, stimulating innovation and excellence in the quality of organic
products, and achieving economic and social goals that support the develop-
ment of organic agriculture in the Kingdom.

Saudi Organic Food Day is an annual event that seeks to achieve economic and
social objectives and to develop the organic agriculture sector.

It aims to:

Increase consumer awareness regarding organic foods.

Highlight the importance of organic products and foods.

Promote the consumption of organic products among families in the Kingdom.

Stimulate innovation and excellence in the quality of organic products.
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Organic Food, As It Is : is our slogan and the core of our digital identity. It is
not just words; it is an open invitation to the community to participate, inter-
act, and celebrate the importance of healthy and sustainable food. This slogan
directly and clearly reflects the initiative's identity, making it easy for the
public to interact with and share related content, thereby building national
momentum around this health initiative.
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The logo features a central palm tree, symbolizing growth and heritage, set against
golden earth and a blue sky to represent a pure organic environment. The name
"Saudi Organic" encircles the design in a green font, signifying life and sustainability,

while the circular shape conveys the complete, natural cycle of food.
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Pantone 376 C
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Pantone 348
R:0 62

Pantone 635C
R:160 G:217 B:230

Pantone 803 C
R:255 (G:232 B:10

COLORS

The color palette draws its identity from the rich natural landscapes of the King-

dom, telling the story of a pure, natural product that comes from our land. Each

hue has been carefully selected to reflect an element of the organic envirenment:

= Golden Ochre (Pantone 7555 C): Represents the fertile soil and the golden
sands of our land.

= Shades of Green (Pantone 376 C, 7490 C, 348 C): Symbolize the freshness of
crops, the vitality of leaves, and the depth of sustainable nature

= Sky Blue (Pantone 635 C): Expresses the clarity of the sky, purity, and fresh
water.

= Bright Yellow (Pantone 803 C): Embodies the energy of the warm sun that
gives life to the crops.

Together, these colors create a harmonious visual identity that communicates

purity, quality, and authenticity.
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The typefaces have been carefully chosen to align with the identity of Organic Food

‘“'n:lj'c Day and to maintain brand consistency across all applications. The fonts come in a

variety of weights suitable for different uses, blending authenticity with modernity to
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reflect the quality of organic products.
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The identity consists of simple geometric graphics inspired by the shapes of organic
fruits, vegetables, and leaves. These elements can be used as standalone icons or
combined to create dynamic patterns that reflect the values of abundance and

purity represented by organic food.
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Ready-to-use templates are available for general use, photos. They can be used to
feature one or more values of organic food in a single design, whether for an adver-
tising poster or a social media post.
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Ready-to-use templates are available for general use, photos. They can be used to
feature one or more values of organic food in a single design, whether for an adver-
tising poster or a social media post.
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The animated logo is used at the end of videos to document events, stories, and

Sghall_claall_pgi#

12025 initiatives related to Saudi Organic Food Day, such as farmers' stories, tasting

events, or awareness campaigns‘
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https://drive.google.com/drive/folders/1wFGTq-hHFFdyeRisEEZ938l0HBJa4Un-?usp=sharing

